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Don’t just take it from us

Contact
Kate Norton, Group HR Director

Four supported Praetura with both marketing 
and finance roles at a senior level. This case 
study specifically focuses on the appointment 
of their Head of Marketing role.

Consultant
Steph Hill, Head of Four Marketing

“ I had the pleasure of working with Steph on the 
recruitment of a Head of Marketing role for our 
business and was extremely impressed with the 
service provided throughout the process.
Communication was excellent from start to finish, 
with regular updates and clear feedback at every 
stage. Most importantly, Steph took the time 
to really understand our business, culture, and 
exactly what we were looking for in the role.
The candidates presented were of a high calibre 
and closely aligned to our requirements, which 
made the process both efficient and successful. 
I would have no hesitation in recommending 
Steph to any organisation looking for a recruiter 
who listens, communicates effectively, and 
delivers quality results.” 

- Kate Norton, Group HR Director, Praetura

Praetura is a leading financial services group 
that provides SMEs with the funding they need 
to succeed. Through its five specialist businesses, 
the group offers a range of funding solutions, 
including asset finance, term loan funding, 
invoice finance and multi-facility asset-based 
lending packages, helping businesses across the 
UK access tailored finance facilities. 
 
Employing more than 160 people across offices 
in Blackburn, Chester, Wilmslow and Manchester, 
Praetura works collaboratively to provide 
individually structured finance facilities to SMEs 
throughout the UK. 

They were looking to appoint a Head of Marketing 
to lead the next phase of Praetura’s brand 
development and marketing strategy, while 
overseeing an established and experienced 
marketing team.

“Working with Four Recruitment has been a 
fantastic experience. They took the time to 
truly understand our organisation, resulting in 
candidates who were not only technically strong 
but also an excellent cultural fit. As a newly 
appointed CEO, their support was invaluable 
in building my senior leadership team. Their 
advanced product and highly competitive 
commercial arrangements also stood out, 
ensuring that both sides were fully committed 
to the process from the outset. It gave me great 
confidence that we were set up to succeed. 
 
What really sets Four apart is the depth of their 
approach. They invested time in understanding 
each role, used their extensive network to target 
the right individuals, and provided thoroughly 
vetted shortlists with clear, detailed insights. More 
than recruiters, they are trusted advisors I can rely 
on.”

Claire Donnelly
Interim CEO, Auxessia Homes

The Challenge

Marketing

Achieving Excellence
A targeted search strategy was delivered across 
LinkedIn, our website and proactive outreach to our 
established candidate network.

Over the three weeks leading up to Christmas, we 
reviewed more than 150 applications. Following our 
screening and interview process, eight candidates 
were shortlisted, with six progressing to first-stage 
interviews. As the recruitment process extended 
over the Christmas period, keeping candidates 
engaged and maintaining momentum throughout 
was a key priority.

The successful candidate was an ambitious and 
energetic marketing professional with exceptional 
sector knowledge. We secured their acceptance 
of the offer, including negotiating an accelerated 
start date, and received excellent feedback from the 
client throughout the recruitment process.

It was important to find someone who could 
step in and make an immediate impact by 
providing strategic direction and driving 
brand development, playing a key role in 
Praetura’s continued growth. The ideal 
candidate would have a strong background in 
brand strategy, combined with the hands-on 
experience to deliver multi-channel marketing 
campaigns. A passion for content and 
storytelling, with the ability to bring brands to 
life, was equally important, alongside finding 
someone who would be a strong cultural fit 
for the existing team and able to work closely 
with the board.

Following an in-depth briefing with the HR 
Director, we focused on understanding both 
the technical requirements of the role and 
the qualities needed to succeed within the 
business. It was important to identify someone 
who was ambitious, driven and ready to prove 
themselves in a senior leadership position.
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